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5.

Education

1.1. Doctoral Degree: PhD in Business Administration (Universidad Politécnica de Madrid,

Spain)

1.2. Graduate Education:

Diploma en Estudios Avanzados (MSc) in Business Administration, (Universidad
Politécnica de Madrid, Spain)
Pharmaceutical Chemist (Universidad de la Republica, Uruguay)

Company Experience
Unilever S.A, Uruguay:
2020 - 2022
2010 -2020
2010-2012
2005 -2010

1984 - 1993

Country Manager Uruguay

Marketing Manager Home and Personal Care, Media Manager
Skin Cleansing SoCo coordinator

Marketing Manager Home and Personal Care, Consumer &
Market Insight, Media Manager

Quality and R&D Skin cleansing leader and BPC Manager

Academic and Administrative Experience

3.1. Universidad ORT Uruguay - 2022-Present: Management and administration
& digital business director

3.2. Universidad ORT Uruguay - 2018-Present: Catedrdatico de marketing

3.3. Universidad ORT Uruguay - 2000-Present: Senior Lecturer

3.4. Universidad Politécnica de Madrid (Spain) - 2009-2018: Invited professor E. Mundus
3.5. Universidad de la Republica (Uruguay) - 1981-1985: Professor Organic Chemistry

Skills & Academic Courses

Sustainable marketing

Integrated Communication/

Consumer Behaviour/

Innovation and Technology Strategy
Sustainable Business Strategy & Development
Marketing and Media Strategy
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